Advertising and Personal Selling PYQ 2020

Q1 “Senders must be aware of the receivers or audience they want to reach and the responses
they want”. In the light of the above statement explain the various elements of the communication
process? Also explain the various hurdles to communication.

Ans. Certainly. In the realm of effective communication, it is imperative for senders to possess an
acute awareness of their intended receivers or audience, alongside a clear comprehension of the
responses they aim to elicit. This awareness forms the cornerstone of successful communication.

The communication process entails several key elements that collectively facilitate the
transmission of information. These elements include:

1. Sender: The initiator of the communication who formulates and conveys the message.
2. Message: The information, ideas, or thoughts that the sender intends to communicate.

3. Encoding: The process by which the sender transforms the message into a format suitable for
transmission.

4. Channel: The medium through which the encodedmessage is transmitted, such as verbal, written,
or electronic channels.

5. Receiver: The intended recipient of the message who decodes and interprets the information.

6. Decoding: The process through which the receiver translates the encoded message into
meaningful content.

7. Feedback: The response or reaction provided by the receiver, offering insight into the effectiveness
of the communication.

8. Context: The surrounding circumstances and environment that influence the interpretation of the
message.

Nonetheless, various impediments can obstruct the smooth flow of communication. These hurdles
encompass:

1. Noise: External factors that disrupt the communication process, such as background noise,
distractions, or technical issues.

2. Semantic Barriers: Language or vocabulary disparities that lead to misunderstandings.

3. Perceptual Differences: Variances in how individuals perceive and interpret messages due to their
unique experiences and perspectives.

4. Cultural Barriers: Differences in cultural norms, values, and practices that impact message
understanding.

5. Channel Distortions: Interference or distortion that occurs during message transmission, affecting
its accuracy.



6. Emotional Interference: Strong emotions that hinder objective message reception and
interpretation.

7. Selective Perception: The tendency to filter out certain parts of a message based on personal
biases or preferences.

8. Lack of Clarity: Insufficiently clear or vague messages that result in confusion or misinterpretation.

In essence, effective communication necessitates a deep comprehension of the recipients'
characteristics and the desired outcomes. Simultaneously, it is essential to navigate and overcome
the potential barriers that can impede the seamless exchange of information.

Q2 “In our factories, we produce cosmetics, but in our drug stores we sell hope.”- Charles Reuson
from Revlon. In the light of the above statement explain how advertising is a powerful tool of
promotion?

Ans. Indeed, the statement by Charles Revson underscores the profound impact of advertising as a
potent instrument of promotion. Just as cosmetics are meticulously manufactured in factories,
advertising crafts an intangible yet compelling narrative that extends farbeyond product features — it
crafts a promise, an aspiration, and a hope that resonates with'consumers on a profound level.

Advertising wields considerable power in the realm of promotion due to the following reasons:

1. Creating Brand Identity: Through consistent and strategic advertising, a brand's distinct identity is
established, encapsulating its valués, ethos, and unique offerings. This identity distinguishes the
brand in a crowded marketplace.

2. Emotional Connection: Effective advertising goes beyond functional attributes and forges an
emotional bond between the brand and its consumers. It taps into human emotions, aspirations, and
desires, fostering a deeper ‘connection.

3. Generating Interest and Awareness: Advertising acts as a beacon, drawing attention to products
or services'that consumers might not have otherwise noticed. It raises awareness about offerings
and generates curiosity.

4. Shaping Perceptions: Advertising has the ability to mold how consumers perceive a product or
brand. It can position a product as luxurious, reliable, eco-friendly, or innovative, influencing
consumers' opinions.

5. Showcasing Benefits: Through compelling narratives, advertising demonstrates how a product or
service can enhance consumers' lives, offering solutions to their problems or fulfilling their needs.

6. Building Trust: Consistent and authentic advertising builds trust over time. When a brand
consistently delivers on its promises, consumers develop confidence and loyalty.

7. Influencing Behavior: Well-crafted advertising has the power to change consumer behavior. It can
encourage purchasing decisions, drive brand loyalty, and even prompt consumers to take specific
actions.



8. Reaching Mass Audiences: Advertising leverages various mediums — from television and print to
digital platforms — allowing brands to reach vast and diverse audiences, spanning geographical
boundaries.

9. Differentiation: In a competitive market, advertising helps brands stand out by highlighting their
unique selling points and competitive advantages.

10. Driving Sales: Ultimately, effective advertising drives sales by piquing interest, building desire,
and motivating consumers to make a purchase.

By skillfully weaving narratives that go beyond mere product descriptions, advertising taps into
human aspirations and desires. Just as drug stores sell hope alongside medications, advertising sells
dreams, aspirations, and a vision of a better life, making it an indispensable tool in the promotional
arsenal of businesses.

Q3 What are the essentials for an effective advertising copy for print media? Also
explain how does effective visual, slogan, logo, colour andproper illustration help in
capturing the attention of the target audience?

Ans. An effective advertising copy for print media necessitates careful consideration of several
elements to convey the intended message persuasively. To begin, let's explore the essentials for
crafting such a copy:

1. Clarity and Conciseness: The copy.should be clear and concise, communicating the core message
without unnecessary verbosity.

2. Relevance: The content must resonate with the target audience's needs, desires, and interests.

3. Compelling Headline: A captivating headline is crucial as it's the first element readers encounter. It
should pique their curiosity and encourage them to read further.

4. Engaging Body: The body of the copy should delve into the benefits, features, or solutions offered
by the product or service. Using persuasive language and focusing on how the product addresses the
audience's pain points can be effective.

5. Call to Action (CTA): A strong CTA guides readers on the desired action, such as making a
purchase, visiting a website, or contacting the company.

Now, let's explore how effective visuals, slogans, logos, colors, and proper illustrations contribute
to capturing the attention of the target audience:

- Visuals: Well-chosen visuals enhance the appeal of the advertising copy. Images, photographs, or
graphics can convey emotions, showcase the product's use, or tell a story that resonates with the
audience.

- Slogan: A memorable slogan encapsulates the essence of the product or brand. It serves as a quick
and impactful way to communicate the brand's identity or key message.

- Logo: The logo is a visual representation of the brand. It aids in brand recognition and association.
When placed strategically within the advertising copy, it reinforces the brand's presence.



- Color: Color psychology plays a significant role in advertising. Different colors evoke specific
emotions and associations. Selecting the right color palette can influence how the audience
perceives the product or service.

- lllustration: Proper illustrations can clarify complex concepts or demonstrate product usage. They
add visual interest and assist in conveying information more effectively.

When these elements are thoughtfully combined in an advertising copy, they work harmoniously
to capture the attention of the target audience. An engaging headline and compelling visuals draw
readers in, while the body of the copy addresses their needs. The CTA prompts immediate action,
ensuring the advertising copy's effectiveness in achieving its goals.

Remember, the success of an advertising copy lies in its ability to engage, inform, and persuade
while maintaining a consistent tone and style throughout the content.

Q4 “Radio as a broadcast media is reinventing itself as Internet Radio.and FM radio”.
By giving suitable examples mention the merits and demerits of radio advertising?

Ans. let's delve into the merits and demerits of radio advertising in the context of its evolution into
Internet Radio and FM radio. Here are some examples to illustrate these points:

Merits of Radio Advertising:

1. Wide Reach and Local Targeting: FM radio stations can cater to specific localities, allowing
advertisers to target a geographically relevant audience. For instance, a local restaurant can advertise
its specials to the immediate community.

2. Affordability: Radio advertising is often.more cost-effective than other mediums like television or
print. Small businesses with limited budgets can still reach a substantial audience.

3. Audio Appeal: Audio advertisements.leverage the power of voice and sound effects, creating a
strong emotional connection with listeners. A jingle or a catchy slogan can become memorable and
associated‘with the brand.

4. Mobile and Passive Audience: Radio reaches audiences while they're on the move, commuting, or
performing daily tasks. This captive and passive audience is receptive to messages, making it easier
to engage them.

Example: A commuter listening to the radio on the way to work might hear an advertisement for a
new mobile app that offers morning news briefs.

Demerits of Radio Advertising:

1. Lack of Visual Impact: Unlike visual mediums, radio relies solely on audio. Complex or visual-heavy
messages might not be effectively conveyed through sound alone.

2. Limited Targeting Options: While local targeting is an advantage, radio might lack the detailed
audience targeting options available in digital advertising platforms.

3. Clutter and Competition: On FM radio, there's a risk of your advertisement getting lost amidst
other ads and content. Overly cluttered airwaves can diminish the impact of individual ads.



4. Fleeting Nature: Radio ads have a limited lifespan since they are broadcasted in real-time. Unlike
digital ads, they can't be revisited or shared easily.

Example: A listener tuning in during a busy traffic hour might hear several ads in a short span,
making it difficult for a single advertisement to stand out.

Merits of Internet Radio Advertising:

1. Global Reach: Internet radio transcends geographical boundaries, allowing advertisers to reach a
global audience.

2. Detailed Metrics: Online platforms provide detailed metrics about listenership, engagement, and
conversions, enabling advertisers to refine their strategies.

3. Interactive Options: Internet radio often integrates interactive elements like clickable banners or
links, enhancing engagement and providing direct response opportunities.

Example: A streaming service advertising a new album release can include clickable links to the
album's purchase page.

Demerits of Internet Radio Advertising:

1. Dependency on Connectivity: Internet radio requires a stableinternet connection, limiting its
accessibility in areas with poor connectivity.

2. Ad Blockers: Users might use ad blockers to avoid advertisements on online platforms, reducing
the visibility of radio ads.

3. Tech-Savvy Audience: While internet radio reaches a wide audience, it might attract a more tech-
savvy demographic that's ad-resistant.

Example: A tech-savvy user might.actively avoid ads by using an ad-blocker while listening to internet
radio.

In the evolving landscape of radio advertising, both Internet Radio and FM radio offer unique
advantages and challenges. Advertisers must carefully consider their target audience, message, and
goals to determine which platform aligns best with their marketing strategy.

Q5 What are advertising agencies? Discuss the various types of advertising agencies?
How can agency and client relationship remain cordial? Also mention any two large
advertising agencies in India?

Ans. Advertising agencies are entities that specialize in creating, planning, and executing
advertising campaigns on behalf of clients. They serve as intermediaries between businesses
seeking to promote their products, services, or brands and the media outlets that will carry these
advertisements. Advertising agencies play a crucial role in developing effective and impactful
marketing strategies that resonate with the target audience.

Types of Advertising Agencies:



1. Full-Service Agencies: These agencies offer a comprehensive range of services, including market
research, creative concept development, media planning and buying, campaign execution, and
performance tracking. They provide end-to-end solutions to meet clients' advertising needs.

2. Creative Agencies: Focusing primarily on creative aspects, these agencies specialize in generating
innovative and compelling ad concepts, visual designs, slogans, and content.

3. Media Buying Agencies: These agencies specialize in media planning and buying. They analyze the
target audience, research optimal media platforms, negotiate rates, and purchase ad placements
across various media channels.

4. Digital Agencies: Specializing in online advertising and digital marketing, these agencies create
campaigns tailored for digital platforms, including social media, websites, search engines; and mobile

apps.

5. Social Media Agencies: These agencies concentrate specifically on social media marketing, crafting
strategies to engage and interact with the audience on platforms like Facebook, Instagram, Twitter,
and LinkedIn.

6. PR (Public Relations) Agencies: While not exclusively advertising-focused; PR agencies handle a
brand's public image, including media relations, crisis management, and event planning.

7. Specialized Agencies: These agencies focus on specific'industries or areas, such as healthcare,
automotive, sports, or luxury brands.

Maintaining a Cordial Agency-Client Relationship:

1. Clear Communication: Open and.transparent communication is essential. Both parties should
express their expectations, concerns, and ideas clearly and honestly.

2. Collaboration: A collaborative.approach fosters creativity and mutual understanding. Agencies
should actively involve clients in.the decision-making process and listen to their insights.

3. Set Clear Goals: Defining clear and measurable goals at the outset helps align efforts towards a
common objective.

4. RegularUpdates: Providing regular updates on campaign progress, results, and challenges ensures
that both parties are well-informed.

5. Feedback Loop: Constructive feedback helps refine campaigns and strategies. Agencies should be
receptive to client feedback and willing to make adjustments.

6. Trust and Respect: Building trust and mutual respect lays the foundation for a strong working
relationship.

Two Large Advertising Agencies in India:

1. Ogilvy: Founded by David Ogilvy, Ogilvy is one of the most renowned advertising agencies globally.
It has a strong presence in India and offers a wide range of advertising and marketing services.

2. Lowe Lintas: Lowe Lintas, part of the MullenLowe Group, is another major advertising agency in
India. It is known for its creative and strategic approach to advertising campaigns.

In conclusion, advertising agencies play a pivotal role in crafting and executing effective marketing
campaigns. By understanding the various types of agencies, nurturing a healthy agency-client



relationship, and considering examples like Ogilvy and Lowe Lintas, businesses can make informed
decisions about their advertising strategies.

Q6 “Legal rules, code of conduct and ethics are three pillars of healthy advertising
environment”. Comment mentioning the laws available to protect Indian consumers
against misleading advertisements.

Ans. legal rules, a code of conduct, and ethics collectively form the foundation of a healthy
advertising environment. In India, various laws and regulations are in place to protect consumers
from misleading and deceptive advertisements. These regulations ensure that advertisers provide
accurate and truthful information to consumers, fostering transparency and accountability. Here are
some of the key laws available to protect Indian consumers against misleading advertisements:

1. The Consumer Protection Act, 2019: This comprehensive legislation aims to safeguard consumers'
interests by preventing unfair trade practices, including misleading advertisements. The act
empowers the Central Consumer Protection Authority (CCPA) to take action against misleading ads,
impose penalties, and ensure remedies for affected consumers.

2. The Advertising Standards Council of India (ASCI): While not a law in'itself, ASCl is a self-
regulatory organization that enforces a code of conduct for advertising in India. It sets standards for
truthful and ethical advertising practices and allows consumers to file complaints against ads that
violate these standards.

3. The Drugs and Magic Remedies (Objectionable Advertisements) Act, 1954: This act specifically
addresses advertisements related to drugs and magical remedies. It prohibits the advertising of
certain drugs and substances, as well as misleading claims about the efficacy of products in treating
specific ailments.

4. The Information Technology (Intermediary Guidelines and Digital Media Ethics Code) Rules,
2021: These rules regulate digital content, including online advertising. They require digital platforms
and publishers to follow a code of ethics and address concerns related to misleading and harmful
content.

5. The Food Safety and Standards (Advertising and Claims) Regulations, 2018: These regulations are
specific to food products and advertising claims related to food. They prevent false or misleading
representations about the nature, substance, and quality of food products.

6. The Cable Television Networks Rules, 1994: These rules govern advertisements on television.
They prohibit advertisements that are obscene, defamatory, misleading, or harmful to minors.

7. The Consumer Protection (E-Commerce) Rules, 2020: These rules pertain to e-commerce
transactions and require e-commerce platforms to provide accurate and transparent information
about products and services to consumers.

8. The Competition Act, 2002: While primarily focused on preventing anti-competitive practices, the
act also addresses false and misleading advertising that could affect competition.

These laws collectively serve to maintain a fair and healthy advertising environment in India. They
empower consumers to make informed choices and hold advertisers accountable for the accuracy of



their claims. Advertisers are encouraged to adhere to these laws and regulations to build trust and
credibility with consumers while contributing to the growth of the advertising industry.




