
 

 

Introduction to Media and Communication PYQ 2022 

 

Q1. Describe the characteristics of Mass Communication? Elaborate on the role of technology in 

the growth of mass media.  

Ans. Mass communication is a process of transmitting information, messages, and content to a large 

and diverse audience through various means of communication. It plays a significant role in shaping 

and influencing public opinion, culture, and society. Here are some key characteristics of mass 

communication: 

Large Audience: Mass communication targets a vast and heterogeneous audience. It aims to reach as 

many people as possible, making it distinct from interpersonal communication, which involves 

communication between individuals or small groups. 

One-to-Many Communication: Mass communication involves one-to-many communication, where a 

single source or organization sends a message to a large number of receivers simultaneously. This 

makes it an efficient way to disseminate information widely. 

Mediated Communication: Mass communication relies on intermediaries or channels to transmit 

messages. These channels can include newspapers, television, radio, the internet, magazines, and 

more. The choice of medium affects how the message is received and interpreted. 

Non-Personal: Mass communication is typically non-personal, as there is limited or no direct 

interaction between the sender and the receiver. The message is crafted for a general audience, 

rather than for specific individuals. 

Influence on Society: Mass communication has the power to shape public opinion, influence social 

norms, and impact culture and society as a whole. It can be a tool for education, entertainment, 

propaganda, and social change. 

Feedback is Delayed: Unlike interpersonal communication, where immediate feedback is possible, in 

mass communication, feedback is often delayed or indirect. Producers of mass media content might 

receive feedback through surveys, ratings, or audience reactions. 

The role of technology in the growth of mass media: 

Technology has been a driving force behind the growth and evolution of mass media. The 

following points elaborate on its role: 

Printing Press: The invention of the printing press by Johannes Gutenberg in the 15th century 

revolutionized mass communication. It made it possible to produce books, newspapers, and 

pamphlets on a large scale, enabling the widespread distribution of written information. 

Radio and Television: The development of radio and television broadcasting in the 20th century 

expanded the reach of mass communication. These technologies allowed for real-time transmission 

of audio and visual content to millions of people, fostering a shared cultural experience. 

Internet and Digital Media: The internet has been a game-changer in the field of mass media. It has 

allowed for the global distribution of text, audio, video, and interactive content. Social media 

platforms, websites, and online news outlets have become major players in shaping public discourse. 



 

 

Mobile Technology: The proliferation of smartphones and other mobile devices has made mass 

media even more accessible. People can access information and entertainment on the go, 

contributing to the growth of mobile apps, streaming services, and social media platforms. 

Multimedia Integration: Technology has enabled the integration of various media formats, such as 

combining text, images, audio, and video in a single communication. This multimedia approach 

enhances the impact and engagement of mass media content. 

Data Analytics: Technology has also empowered media organizations to collect and analyze data on 

audience preferences, behaviors, and demographics. This data-driven approach allows for more 

targeted and personalized content delivery. 

Global Reach: Technology has facilitated the globalization of mass media. News, entertainment, and 

information can now cross borders instantly, connecting people worldwide and fostering a global 

media culture. 

In conclusion, mass communication is characterized by its wide reach and one-to-many nature, while 

technology has played a pivotal role in expanding the reach and impact of mass media. The evolution 

of technology continues to shape the way we consume, create, and interact with mass media in our 

modern, interconnected world. 

 

 

OR 

Explain normative theories of the press. According to you, which of them is relevant in 

understanding the contemporary media scenario according to you?  

Ans. Normative theories of the press, also known as press or media theories, are frameworks or 

models that describe the role and responsibilities of the media in a democratic society. These 

theories are often used to evaluate and critique the performance of the media and to guide 

discussions on media ethics and regulation. Several normative theories have been proposed over 

the years, including the following key ones: 

Authoritarian Theory: This theory views the media as a tool of the government or ruling authority. In 

authoritarian societies, the media is expected to serve the interests of the state and promote 

government policies. Freedom of the press is severely restricted, and censorship is common. 

Libertarian Theory: This theory is based on the principles of a free and independent press. It 

emphasizes the importance of media autonomy and the role of journalists as watchdogs of 

government and other powerful institutions. Media in a libertarian system should act as a check on 

power and provide a forum for diverse voices and opinions. 

Social Responsibility Theory: According to this theory, the media has an ethical obligation to serve 

the public interest and uphold certain social responsibilities. Media organizations should provide 

accurate, balanced, and fair reporting, while also giving a voice to marginalized groups and 

promoting democratic values. 

Soviet Communist Theory: This theory, associated with communist societies, envisions the media as 

a means of educating and mobilizing the masses in support of the state's goals. The media should be 

controlled by the state to promote its ideology and class interests. 



 

 

Developmental Theory: This theory is focused on media in developing nations. It emphasizes the 

media's role in modernization and development. Media should contribute to education, social 

change, and economic development. 

Democratic-Participant Theory: This theory highlights the importance of an informed and engaged 

citizenry. It encourages media to foster an active and knowledgeable public capable of participating 

in democratic processes. 

In understanding the contemporary media scenario, a combination of the libertarian theory and 

the social responsibility theory appears to be most relevant. Here's why: 

Libertarian Theory: In democratic societies, the principles of a free and independent press are 

fundamental to safeguarding individual liberties and holding power accountable. The concept of 

media autonomy and the role of journalists as watchdogs remain highly relevant. However, this 

theory needs to adapt to the challenges posed by the digital age, such as issues related to 

misinformation and the proliferation of online content. 

Social Responsibility Theory: In an age of information overload, the media's responsibility to provide 

accurate, balanced, and ethical reporting is crucial. This theory emphasizes the importance of media 

organizations acting as responsible stewards of public discourse. It also aligns with the idea of media 

literacy and fact-checking, which are essential in today's media landscape. 

The media landscape has evolved significantly with the advent of the internet and social media, and 

contemporary media scenarios require adapting these theories to address new challenges like online 

disinformation, echo chambers, and the role of technology platforms. In practice, a balance between 

media independence and media responsibility is necessary to ensure a healthy and ethical media 

ecosystem in the digital age. 

 

 

Q2. How does Selective Processes challenge the understanding of media as all powerful in directly 

influencing audience? 

Ans. Selective processes in media consumption and reception challenge the traditional notion that 

the media is all-powerful in directly influencing audiences. These processes refer to the ways in 

which individuals filter, interpret, and engage with media content based on their personal 

characteristics, beliefs, and preferences. They include selective exposure, selective attention, 

selective perception, and selective retention. Here's how selective processes challenge the idea of 

media's direct influence: 

Selective Exposure: Selective exposure is the tendency for individuals to seek out media content that 

aligns with their preexisting beliefs, values, and interests. People often gravitate towards media 

sources and content that reinforce their existing worldviews. This means that media does not always 

have the power to introduce entirely new ideas or beliefs to audiences. Instead, it often reinforces 

and amplifies existing views. 

Selective Attention: Even when individuals encounter diverse viewpoints and information in the 

media, they tend to pay more attention to messages and content that are in line with their existing 

attitudes. This is known as confirmation bias. Audiences are more likely to process and remember 

information that confirms their preconceived notions while disregarding or downplaying conflicting 

information. 



 

 

Selective Perception: Selective perception is the process by which individuals interpret media 

content in a way that aligns with their existing beliefs. They may subconsciously reinterpret 

ambiguous information to fit their preexisting views. This selective interpretation can result in 

different audience members deriving different meanings from the same media content. 

Selective Retention: People are more likely to remember information that is consistent with their 

existing beliefs and attitudes. Information that challenges their beliefs may be quickly forgotten. This 

means that media's direct influence on changing people's minds can be limited because they may 

not retain or internalize conflicting information. 

These selective processes highlight that media's influence on audiences is not always direct or 

uniform. Instead, it is filtered through the lens of individual characteristics and preexisting beliefs. 

The media's power to shape public opinion is influenced by the complex interplay of various factors, 

including individual predispositions, social interactions, and the media's framing and presentation of 

information. 

Moreover, in the digital age, where audiences have more control over their media consumption 

through personalized algorithms and social media echo chambers, selective exposure and selective 

attention can be amplified. This can lead to the creation of information bubbles where individuals are 

exposed primarily to content that reinforces their existing beliefs, making it even more challenging 

for media to directly influence their perspectives. 

In conclusion, selective processes in media consumption and reception emphasize that the media's 

influence on audiences is not absolute and direct. Instead, it is mediated by the individual's cognitive 

biases, preferences, and prior beliefs. Understanding these selective processes is crucial for media 

researchers and practitioners to create effective communication strategies and for audiences to 

critically assess the information they encounter. 

 

 

OR 

Delineate the factors responsible for the emergence of Mass Society theory. Is the mass society 

framework useful in understanding media today? Discuss.  

Ans. The Mass Society theory emerged in the mid-20th century as a response to the rapid changes in 

society, politics, and media. It attempted to explain the impact of mass media on individuals and 

society. Several factors contributed to the emergence of the Mass Society theory: 

Industrialization and Urbanization: The industrial revolution and the growth of cities led to large 

populations living in close proximity. This shift from rural to urban settings increased the potential for 

mass communication and media to reach a broad audience. 

Technological Advancements: The development of new technologies, such as the printing press, 

telegraph, and later, radio and television, made it possible to disseminate information and culture to 

a wide audience. These technologies were seen as powerful tools for shaping public opinion. 

Political and Social Change: The 20th century saw significant political and social changes, including 

the rise of totalitarian regimes, mass political movements, and global conflicts. Media played a 

crucial role in mobilizing and influencing public opinion in these contexts. 



 

 

Rise of Mass Culture: The emergence of mass media contributed to the development of a shared 

mass culture, characterized by the consumption of similar content by a large and diverse population. 

This was seen as both unifying and potentially homogenizing. 

Concerns About Manipulation: The Mass Society theory was also driven by concerns about the 

potential manipulation and control of mass media by powerful elites, governments, or corporations. 

Critics worried that the media could be used to manipulate and influence the masses. 

Psychological and Sociological Perspectives: The Mass Society theory drew on psychological and 

sociological concepts to understand how mass media could impact individual behavior and social 

cohesion. It was influenced by theories of propaganda, crowd behavior, and mass psychology. 

However, the Mass Society theory has been criticized and is less relevant in understanding media 

today for several reasons: 

Diversity of Media Sources: In contemporary society, there is a vast array of media sources and 

platforms, each catering to specific niches and audiences. The idea of a singular, homogenizing mass 

culture has given way to a more fragmented and diverse media landscape. 

Individual Agency: The Mass Society theory often portrayed individuals as passive and easily 

manipulated by media. Today, individuals have greater agency in selecting and interpreting media 

content. They actively curate their media consumption and engage in discussions and debates 

through social media and online forums. 

Globalization: The globalization of media has created opportunities for cross-cultural exchange and 

the sharing of diverse perspectives. People can access news and entertainment from around the 

world, challenging the notion of media as a tool for national or ideological homogenization. 

Digital Media and Social Media: The internet, digital media, and social media have transformed the 

media landscape. They allow for user-generated content, personalized news feeds, and social 

interaction, shifting the dynamics of media consumption and influence. 

Media Literacy: Society is more aware of the potential biases and manipulative tactics used in media. 

Media literacy education has empowered individuals to critically evaluate and question media 

content. 

In conclusion, the Mass Society theory was relevant in its historical context but has limitations in 

understanding the contemporary media landscape. While it highlights the potential influence and 

power of mass media, it does not fully capture the complexity and diversity of modern media 

consumption and the active role of individuals in shaping their media experiences. Today, media 

theories need to consider the multifaceted, decentralized, and interconnected nature of media in the 

digital age. 

 

 

Q3. Ubiquity of digital media has changed the content and format of news and entertainment. 

Discuss with reference to platforms like twitter as source of news and OTT as sites of 

entertainment. 

Ans. The ubiquity of digital media has indeed had a profound impact on the content and format of 

news and entertainment, with platforms like Twitter and over-the-top (OTT) services playing key roles 

in shaping these changes. 



 

 

Twitter as a Source of News: 

Real-time News Delivery: Twitter has become a primary source of real-time news updates. It allows 

users to follow and receive updates from news outlets, journalists, and eyewitnesses during breaking 

news events. This immediacy has transformed the way people consume news. 

User-Generated Content: Twitter enables users to contribute to the news cycle through user-

generated content. Eyewitnesses can share photos, videos, and firsthand accounts, which can 

sometimes break news stories before traditional media outlets can respond. 

Diverse Perspectives: Twitter provides a platform for diverse voices and perspectives. It's not limited 

to professional journalists, which can both broaden the scope of news coverage and introduce bias 

and misinformation. As a result, critical media literacy skills are essential for navigating Twitter as a 

news source. 

Brevity and Snackable Content: The 280-character limit on Twitter has popularized short, concise 

news updates, commonly referred to as "snackable" content. This format suits the fast-paced nature 

of social media and caters to audiences looking for quick, easily digestible news. 

OTT as Sites of Entertainment: 

Content Customization: OTT platforms like Netflix, Amazon Prime, and Disney+ offer a vast library of 

on-demand content. Users can choose what to watch and when, providing a high degree of 

customization. This contrasts with traditional TV broadcasting where schedules are determined by 

networks. 

Original Content: OTT platforms invest heavily in producing their own original content, including TV 

shows and movies. This has led to a surge in high-quality programming that has attracted top talent 

and reshaped the entertainment industry. 

Binge-Watching Culture: OTT platforms have popularized binge-watching, where viewers consume 

multiple episodes of a series in one sitting. This format has changed storytelling techniques and the 

pacing of narrative arcs in TV shows. 

Global Reach: OTT platforms have a global reach, allowing audiences worldwide to access and enjoy 

content from different cultures and languages. This has contributed to a more interconnected global 

entertainment landscape. 

Data-Driven Personalization: OTT platforms use data analytics to recommend content to users based 

on their viewing history, preferences, and behaviors. This personalization enhances the user 

experience and increases engagement. 

However, there are also some challenges and concerns associated with the ubiquity of digital 

media in news and entertainment: 

Filter Bubbles and Echo Chambers: The algorithms used by social media and OTT platforms can 

create filter bubbles and echo chambers, where users are exposed primarily to content that aligns 

with their existing beliefs and preferences, potentially limiting exposure to diverse perspectives. 

Disinformation and Misinformation: The spread of fake news and misinformation is a concern on 

social media platforms like Twitter. Information may not always be vetted for accuracy before it is 

shared, leading to the rapid spread of false or misleading information. 



 

 

Privacy and Data Security: Both news and entertainment platforms often collect user data for 

personalization and advertising purposes. This has raised privacy and data security concerns, 

especially in light of high-profile data breaches and privacy scandals. 

In conclusion, the ubiquity of digital media, exemplified by platforms like Twitter for news and OTT 

services for entertainment, has significantly transformed the way content is produced, consumed, 

and shared. While these platforms offer numerous advantages in terms of accessibility, 

personalization, and diverse content, they also present challenges related to information credibility, 

privacy, and the potential for content bubbles. As such, media literacy and critical thinking are more 

crucial than ever for navigating the digital media landscape. 

 

 

OR 

Explain what is Cultivation Theory. Discuss the application of this theory with reference to media 

representation of violence citing suitable examples.  

Ans. Cultivation Theory is a communication theory developed by George Gerbner in the 1960s. It 

focuses on the long-term effects of exposure to media, particularly television, on individuals' 

perceptions of reality. The theory suggests that prolonged exposure to certain patterns and themes 

in media content can cultivate or shape individuals' views and beliefs about the world. Cultivation 

Theory is primarily concerned with the impact of television, but its principles can be applied to 

various media forms. 

The theory's key concepts include: 

Cultivation Differential: The difference in perceptions between heavy viewers of television and light 

viewers. Heavy viewers are more likely to be influenced by television content. 

Mainstreaming: The idea that heavy viewers from different backgrounds tend to have more similar 

views on certain issues because they are exposed to the same media messages. Television can 

"mainstream" or standardize beliefs and attitudes. 

Resonance: When an individual's real-life experiences resonate with the images and messages 

portrayed on television, the cultivation effect is intensified. 

Application of Cultivation Theory to Media Representation of Violence: 

Cultivation Theory has often been applied to the study of media representation of violence, and 

research has revealed several important insights: 

Perception of a Violent World: Cultivation Theory argues that heavy viewers of television, 

particularly of crime and violence-related content, are more likely to perceive the world as a more 

violent and dangerous place. This can lead to an overestimation of the prevalence of violence in 

society. 

Fear of Violence: Prolonged exposure to violent media content can contribute to an increased fear of 

violence. Viewers may become more anxious and apprehensive about their personal safety and the 

safety of their community, even if crime rates are not rising. 



 

 

Desensitization: Some studies suggest that frequent exposure to violence in media can lead to 

desensitization, where viewers become less sensitive to the pain and suffering of others. This may 

influence their attitudes toward real-world violence, making them more accepting or indifferent to it. 

Stereotyping and Social Attitudes: Cultivation Theory also addresses how media representations of 

violence can influence social attitudes and stereotypes. For example, repetitive portrayals of certain 

groups as perpetrators of violence can reinforce stereotypes and prejudices. 

Example: News Media Coverage of Crime 

A clear example of Cultivation Theory in action is the way news media often portrays crime and 

violence. When news outlets frequently cover violent crimes, viewers, particularly heavy consumers 

of news, may come to believe that crime is more widespread and severe than it actually is. They 

might develop heightened fears about personal safety and harbor negative stereotypes about certain 

groups based on how they are portrayed in news stories. 

For instance, if a local news channel consistently reports on violent incidents in a particular 

neighborhood, even if these events are isolated, viewers might develop the perception that the 

entire neighborhood is dangerous. This can lead to a distorted view of reality, as well as influence 

public opinion and policy decisions. 

In summary, Cultivation Theory emphasizes the role of media in shaping individuals' perceptions of 

reality and social attitudes. When it comes to media representation of violence, this theory suggests 

that long-term exposure to violent content can lead to distorted perceptions of the world, increased 

fear, desensitization, and the reinforcement of stereotypes and negative social attitudes. 

Understanding these effects is crucial for media consumers and content creators to make informed 

choices about media consumption and production. 

 

 

Q4. How is Habermas' theory of a dynamic Public Sphere crucial for the maintenance of 

democracy? In the present context, evaluate the role of the media as Public Sphere.  

Ans. Jürgen Habermas' theory of the dynamic public sphere is a crucial concept for the maintenance 

of democracy. The public sphere, as conceptualized by Habermas, is a forum for open, inclusive, and 

rational discourse where citizens can come together to discuss and debate matters of public interest. 

In this context, the media plays a pivotal role in facilitating the public sphere and is vital for the 

functioning of democracy. Here's how Habermas' theory is crucial for democracy, and an evaluation 

of the media's role in the contemporary context: 

Crucial Aspects of Habermas' Public Sphere Theory for Democracy: 

Open Discourse: The public sphere is a space where citizens can engage in open and unrestricted 

dialogue. This openness is essential for democracy because it allows for the free exchange of ideas 

and perspectives, fostering a marketplace of ideas where the best arguments can prevail. 

Inclusivity: The public sphere should be inclusive, allowing all citizens to participate, regardless of 

their social, economic, or political status. This inclusivity promotes equality and counters the 

concentration of power in the hands of the few. 



 

 

Rational Deliberation: In the public sphere, discourse is expected to be based on reason and 

argumentation. Rational deliberation is important for informed decision-making and for countering 

emotional or manipulative appeals. 

Critical Oversight: The public sphere serves as a check on political and institutional power. It allows 

citizens to critically examine government actions, policies, and decisions, holding those in power 

accountable. 

Agenda-Setting and Opinion Formation: The public sphere plays a role in shaping public opinion and 

influencing the political agenda. It provides citizens with the information and context they need to 

form their own views on important issues. 

Media's Role in the Contemporary Public Sphere: 

Information Dissemination: The media, including traditional outlets like newspapers and television, 

as well as digital platforms, are essential for disseminating information to a broad audience. They 

provide citizens with news and analysis, enabling them to stay informed about current events. 

Platform for Public Discourse: Digital media, particularly social media platforms, have become 

spaces for public discourse and debate. They allow citizens to express their views, share information, 

and engage in discussions on a wide range of topics. 

Diverse Voices: The media, when functioning effectively, can provide a platform for diverse voices 

and perspectives. It can amplify the voices of marginalized groups, facilitating a more inclusive public 

sphere. 

Watchdog Function: The media serves as a watchdog, investigating and exposing corruption, abuse 

of power, and other issues. This investigative reporting holds institutions accountable and 

contributes to the health of democracy. 

However, there are also challenges and concerns related to the role of the media in the 

contemporary public sphere: 

Filter Bubbles and Echo Chambers: Digital media can lead to the formation of filter bubbles and 

echo chambers, where individuals are primarily exposed to content that aligns with their existing 

beliefs. This can hinder open discourse and the exchange of diverse perspectives. 

Misinformation and Disinformation: The spread of false or misleading information through digital 

media has raised concerns about the quality of information in the public sphere. It can undermine 

rational deliberation and public opinion. 

Commercial Interests: Many media organizations are driven by commercial interests, which can 

influence the content they produce. Sensationalism and the pursuit of profit may compromise the 

public sphere's role in rational discourse. 

In conclusion, Habermas' theory of the dynamic public sphere is crucial for the maintenance of 

democracy as it provides a framework for open, inclusive, and rational discourse among citizens. In 

the present context, the media, while serving as a vital component of the public sphere, faces 

challenges related to filter bubbles, misinformation, and commercial interests. To uphold its 

democratic role, the media must address these challenges, while citizens must actively engage in 

critical, informed, and diverse discourse to ensure the health of the public sphere and democracy. 

 



 

 

 

OR 

What is the ritual or expressive model of communication? Compare it with the transmission 

model.  

Ans. The Ritual or Expressive Model of communication is an alternative perspective to the more 

traditional Transmission Model of communication. These two models represent different ways of 

understanding the communication process. Here's a comparison of the Ritual or Expressive Model 

and the Transmission Model: 

 

1. Nature of Communication: 

Transmission Model: This model views communication primarily as a process of transferring 

information or messages from a sender to a receiver. It emphasizes the clarity and effectiveness of 

the message in conveying information accurately. 

Ritual or Expressive Model: In contrast, the Ritual or Expressive Model sees communication as a 

symbolic and cultural process that focuses on the social and expressive aspects of communication. It 

is less concerned with the strict accuracy and precision of the message and more concerned with the 

symbolic and social meanings conveyed. 

 

2. Primary Goal: 

Transmission Model: The primary goal is to transmit a message accurately and efficiently from the 

sender to the receiver. It is often associated with efficiency and clarity in conveying information. 

Ritual or Expressive Model: The primary goal is to create and maintain social bonds, express identity, 

and convey shared cultural values and norms. It emphasizes the role of communication in creating a 

sense of belonging and identity. 

 

3. Emphasis on Social and Cultural Aspects: 

Transmission Model: This model tends to downplay or overlook the social and cultural context of 

communication. It focuses on the sender's ability to encode a message and the receiver's ability to 

decode it correctly. 

Ritual or Expressive Model: It places a strong emphasis on the social and cultural context in which 

communication occurs. Communication is seen as a way to perform and reinforce social rituals, 

traditions, and shared practices. 

 

4. Role of Language: 

Transmission Model: Language is primarily seen as a tool for conveying information and achieving 

shared understanding. It is a means to transmit thoughts and ideas. 



 

 

Ritual or Expressive Model: Language is also viewed as a cultural and symbolic system that reflects 

and shapes social identity and norms. It is used to perform cultural rituals and express one's identity 

and belonging to a particular group or community. 

 

5. Examples: 

Transmission Model: A lecture, a news report, or an instruction manual are examples of 

communication that fit within the Transmission Model. The focus is on the efficient conveyance of 

information. 

Ritual or Expressive Model: Rituals, ceremonies, festivals, and many forms of art and creative 

expression fall within the Ritual or Expressive Model. These forms of communication emphasize the 

expressive and symbolic aspects of communication. 

In summary, the Transmission Model of communication is concerned with the efficient and accurate 

transmission of information, while the Ritual or Expressive Model emphasizes the social, cultural, 

and expressive dimensions of communication. Both models offer valuable perspectives on the 

complex nature of human communication, and their relevance can vary depending on the context 

and goals of communication. 

 

 

Q5. What are the linkages between engineering consent and manufacturing of public opinion 

through propaganda in the Direct Effects Paradigm?  

Ans. The concepts of "engineering consent" and the "manufacturing of public opinion through 

propaganda" are related within the context of the Direct Effects Paradigm of media influence. While 

these terms are associated with different aspects of media and communication, they share a 

common thread in terms of how media can shape public opinion and behavior. 

Engineering Consent: 

Origin: The concept of "engineering consent" is often associated with Edward Bernays, a pioneer in 

the field of public relations and propaganda. He argued that individuals and society could be 

manipulated or influenced to act in ways that benefit specific interests, whether they are 

commercial, political, or social. 

Method: Engineering consent involves using various communication and persuasion techniques to 

shape public attitudes and behaviors, often in ways that serve the interests of powerful groups. 

These techniques include framing, storytelling, emotional appeal, and the creation of persuasive 

messages. 

Purpose: The goal of engineering consent is to persuade individuals to adopt certain attitudes, 

beliefs, and behaviors without their full awareness of the manipulation. It often serves the interests 

of those who employ these techniques. 

Manufacturing of Public Opinion through Propaganda: 



 

 

Origin: Propaganda is the deliberate dissemination of information or messages to promote a 

particular viewpoint or agenda. It can be used by governments, political groups, corporations, or 

other entities to sway public opinion. 

Method: Propaganda techniques involve a range of strategies, such as censorship, emotional 

appeals, manipulation of facts, and the use of symbols and imagery to influence public opinion. It 

often relies on the repetition of messages and the creation of a persuasive narrative. 

Purpose: The purpose of propaganda is to shape public opinion, often by presenting a biased or one-

sided perspective that supports the interests of the propagandist. It can be used to mobilize support 

for a particular cause, ideology, or policy. 

The Linkages in the Direct Effects Paradigm: 

The Direct Effects Paradigm suggests a powerful, one-way influence of media on individuals, where 

media messages have an immediate and straightforward impact on attitudes and behavior. In this 

context, the linkages between engineering consent and the manufacturing of public opinion 

through propaganda become evident: 

Direct Influence: Both engineering consent and propaganda aim for direct influence on individuals 

through media messages. They assume that media can have a direct and immediate impact on public 

attitudes and behaviors, bypassing critical thinking. 

Manipulative Techniques: Both concepts rely on persuasive and manipulative communication 

techniques to achieve their goals. They use emotional appeal, selective presentation of information, 

and narrative construction to shape the way individuals perceive and respond to messages. 

Hidden Agendas: In both cases, there may be hidden or vested interests behind the messages. Those 

employing engineering consent or propaganda often have specific agendas they want to advance, 

and they use media as a means to achieve those ends. 

It's important to note that the Direct Effects Paradigm has been critiqued and challenged over time. 

Research has shown that media effects are often more complex, with individual differences and 

other factors playing a significant role in shaping how media messages are received and interpreted. 

Nevertheless, the linkages between engineering consent and propaganda are illustrative of how 

media can be used to shape public opinion through persuasive messaging and techniques that aim to 

influence without full transparency. 

 

 

OR 

Explain the role of digital influencers with reference to two-step flow of information. 

Ans. The Two-Step Flow of Information is a communication theory that was developed by Paul 

Lazarsfeld and Elihu Katz in the 1950s. This theory suggests that media messages do not have a direct 

and immediate impact on the general public but rather influence opinion leaders or intermediaries 

first, who, in turn, shape the opinions and behaviors of the wider audience. The concept of digital 

influencers in the context of social media can be understood through this theoretical framework. 

Here's an explanation of the role of digital influencers within the Two-Step Flow of Information: 

Opinion Leaders (Digital Influencers): 



 

 

Digital influencers are individuals who have established a significant online presence and have gained 

the trust and attention of a specific niche or audience in various fields, such as fashion, beauty, 

travel, fitness, technology, or other areas. 

Opinion leaders, in the context of social media, are often synonymous with digital influencers. They 

are considered experts or authoritative figures in their chosen domains, and they have the ability to 

influence the opinions and behaviors of their followers. 

They curate and create content: Digital influencers curate and create content that caters to the 

interests and preferences of their followers. This content can include product reviews, lifestyle tips, 

travel recommendations, fashion trends, and more. 

Two-Step Flow Process: 

Step 1: Influencer to Followers: Digital influencers serve as intermediaries between media messages 

and their audience. They are the first step in the flow of information. When influencers endorse or 

promote products, ideas, or content, their followers pay attention, trust their opinions, and are 

influenced by their recommendations. 

Step 2: Followers to Wider Audience: The followers of digital influencers then become opinion 

leaders in their own right. They share, discuss, and amplify the messages they receive from 

influencers with their own networks. This step represents the wider audience who might not follow 

the influencers directly but are indirectly exposed to the information. 

The Role of Trust and Authenticity: 

Trust is a critical factor in the Two-Step Flow of Information. Digital influencers build trust with their 

followers over time by providing authentic, relatable, and credible content. When they endorse a 

product or idea, their followers are more likely to trust and follow their recommendations. 

Authenticity is essential in maintaining the trust of the audience. Followers are more likely to be 

influenced by influencers who come across as genuine and authentic in their endorsements. 

Impact on Marketing and Communication: 

Digital influencers have become important marketing assets for brands. They are often used in 

influencer marketing campaigns to reach and engage specific target audiences. 

This two-step flow of information demonstrates the indirect yet powerful influence that digital 

influencers can have on a wider audience. Their recommendations and endorsements can lead to the 

adoption of products, ideas, and behaviors, creating a ripple effect. 

Potential for Filter Bubbles and Echo Chambers: 

While digital influencers can provide valuable information and recommendations, they also have the 

potential to reinforce filter bubbles and echo chambers. In cases where influencers endorse extreme 

views or polarizing content, their followers may become further entrenched in their existing beliefs. 

In summary, the role of digital influencers can be understood through the Two-Step Flow of 

Information. They serve as opinion leaders who first shape the opinions and behaviors of their 

followers and then extend their influence to a wider audience. Trust, authenticity, and relatability are 

key factors in their ability to influence and impact their followers and beyond. 

 



 

 

 

Q6. Critically examine the relevance of the theory of Spiral of Silence in contemporary times. 

Support your argument with suitable examples.  

Ans. The Spiral of Silence theory, developed by German political scientist Elisabeth Noelle-Neumann 

in the 1970s, posits that people tend to remain silent or conform to dominant opinions in public 

when they perceive that their own views are in the minority. This theory has been influential in 

understanding the dynamics of public opinion and self-censorship. However, its relevance in 

contemporary times is a subject of debate. Let's critically examine its relevance with the support of 

examples: 

Relevance of the Spiral of Silence Theory in Contemporary Times: 

Online Echo Chambers and Filter Bubbles: In the age of social media, individuals can easily find and 

connect with like-minded communities, creating online echo chambers and filter bubbles. These 

digital spaces can amplify the perception of majority opinions and silence dissenting voices. For 

instance, individuals who hold unpopular political views may hesitate to express their opinions on 

platforms like Twitter or Facebook, fearing backlash or ostracism. 

Cancel Culture and Public Shaming: The fear of social and professional consequences for expressing 

unpopular opinions has become a significant concern in contemporary society. Instances of 

individuals being "canceled" or publicly shamed for expressing dissenting views contribute to a 

culture of silence. Many people may choose to stay silent rather than risk backlash, professional 

consequences, or personal attacks. 

Fear of Online Harassment and Cyberbullying: Online harassment and cyberbullying can deter 

individuals from expressing minority views or engaging in controversial discussions. This fear of 

facing online abuse, threats, or doxing can lead to self-censorship. For example, female journalists 

and activists who speak out on gender-related issues often face harassment, which can lead to a 

chilling effect on their ability to express their opinions freely. 

Political Polarization: Contemporary political polarization has intensified the perception of one's 

views being in the minority. People may be hesitant to express their political opinions, fearing 

alienation or hostility from individuals with opposing views. This is evident in the reluctance of some 

individuals to discuss politics within their social or professional circles. 

 

Critique of the Relevance of the Spiral of Silence Theory: 

Digital Empowerment: While the internet can reinforce echo chambers and filter bubbles, it has also 

empowered individuals to express their views more freely and connect with like-minded individuals 

across geographical boundaries. Online communities, forums, and social media platforms provide 

spaces for individuals to express minority views without direct social consequences. 

Social Movements and Activism: The contemporary landscape is marked by active social movements 

and activism that encourage people to speak out against injustices and inequalities. Movements like 

#MeToo and Black Lives Matter have given voice to marginalized perspectives and challenged 

dominant narratives. 

Changing Norms and Attitudes: Norms around public opinion are evolving. Society has become more 

accepting of diverse viewpoints, leading to a greater willingness to engage in discussions and express 



 

 

minority opinions. This is evident in the growing acceptance of LGBTQ+ rights, climate change 

awareness, and other once-controversial issues. 

Selective Exposure: While the Spiral of Silence theory assumes a passive audience, contemporary 

research suggests that individuals actively seek out diverse sources of information and engage in 

conversations with people who hold different views. This suggests that not everyone is trapped in a 

spiral of silence. 

In conclusion, the relevance of the Spiral of Silence theory in contemporary times is mixed. While 

there are instances of self-censorship and the fear of expressing minority opinions, the digital age, 

changing norms, and a growing acceptance of diverse viewpoints have challenged the theory's 

applicability. It is important to consider the evolving dynamics of public opinion and communication 

in the digital era and recognize that individuals can be both influenced by the fear of silence and 

motivated to express their views, especially in the context of social and political movements. 

 

 

OR 

What is Agenda Setting theory? Explain with reference to the tools that the media utilize to set 

agenda for the public.  

Ans. Agenda-Setting Theory is a mass communication theory that suggests that the media can 

influence the public agenda by selecting and highlighting certain issues, topics, and events, which in 

turn can shape the public's perception of what is important. This theory was originally developed by 

Maxwell McCombs and Donald Shaw in the early 1970s. 

Agenda-Setting Theory operates on the premise that media organizations don't tell people what to 

think but rather what to think about. It doesn't necessarily dictate opinions but sets the agenda for 

public discussions and debates. The media achieves this agenda-setting function through various 

tools and techniques: 

News Coverage Selection: Media outlets choose which stories to cover and how much attention to 

give to each. This selection process is influenced by factors such as newsworthiness, the potential for 

attracting audiences, and editorial judgment. The topics that receive prominent coverage are seen as 

more important by the public. 

Headlines and Story Placement: The placement and prominence of stories within news publications 

or broadcasts can influence the public agenda. Front-page stories, lead news items, or prime-time 

coverage tend to receive greater attention and are perceived as more significant. 

Editorial and Opinion Pieces: Editorial content, op-eds, and commentary programs play a role in 

agenda setting by offering perspectives and opinions on issues. These pieces can guide public 

discourse and influence the importance attributed to certain topics. 

Framing: Media can influence the public agenda by framing stories in particular ways. The framing of 

an issue can shape how it is perceived. For example, framing an economic downturn as a "recession" 

or a "depression" can evoke different public responses. 

Frequency and Repetition: Repeated coverage of a particular issue or event can reinforce its 

importance in the public's mind. Frequent mention and updates on a topic can lead people to 

perceive it as significant. 



 

 

Visual and Multimedia Elements: The use of visuals, such as images and videos, can enhance the 

impact of news stories. Media can use compelling visuals to draw attention to certain issues, events, 

or perspectives. 

Agenda-Setting in Social Media: In the digital age, social media platforms play a significant role in 

agenda setting. Trends, hashtags, and viral content on platforms like Twitter and Facebook can draw 

attention to specific issues, influencing what people are discussing and sharing. 

 

Examples of Media Tools in Agenda Setting: 

1. 2016 U.S. Presidential Election: During the election campaign, the media played a significant 

role in setting the agenda by focusing on certain candidate behaviors and events while 

downplaying others. For instance, extensive coverage of specific scandals and controversies 

influenced the public's perception of the candidates and the campaign's central issues. 

2. Climate Change Awareness: Media outlets have been instrumental in setting the climate 

change agenda by providing extensive coverage of climate-related events, protests, scientific 

findings, and discussions. The media's role in highlighting the urgency of climate change has 

led to increased public awareness and calls for action. 

3. COVID-19 Pandemic: Media outlets worldwide have set the agenda for the COVID-19 

pandemic, providing extensive coverage of the virus, vaccination efforts, public health 

measures, and government responses. This coverage has influenced public understanding 

and behavior related to the pandemic. 

In summary, Agenda-Setting Theory emphasizes the media's power to influence public opinion by 

selecting, framing, and repeatedly covering certain issues and events. The media uses various tools 

and techniques to set the agenda for public discussions and guide what people think about and 

consider important. This agenda-setting function has significant implications for the topics that 

receive attention and the public's perception of their significance. 

 

 

Q7. Digital media has re-defined the speed of access to news globally. Elucidate the statement with 

examples.  

Ans. Digital media has indeed redefined the speed of access to news on a global scale. The internet 

and digital technologies have transformed the way news is disseminated, making it faster, more 

accessible, and more immediate than ever before. Here are some key points to elucidate this 

statement with examples: 

Real-Time Reporting: 

Example: Live streaming and real-time updates during major events, such as natural disasters, 

political rallies, and sports events. Platforms like Twitter and Periscope have enabled users to share 

news and updates as they happen. 

Global Reach: 

Example: International news websites and social media platforms allow people from different parts 

of the world to access news from any location. People can follow international events and news 

outlets in real time, transcending geographical boundaries. 



 

 

Citizen Journalism: 

Example: Ordinary individuals equipped with smartphones can capture and share news-worthy 

events. For instance, during the Arab Spring uprisings, citizens documented protests, government 

actions, and human rights violations, providing a unique and real-time perspective on events. 

Social Media Breaking News: 

Example: Platforms like Twitter, Facebook, and Reddit serve as sources of breaking news. During 

events like the Boston Marathon bombing, news spread rapidly through social media, often ahead of 

traditional news outlets. 

Instant Messaging and Notifications: 

Example: News apps and services provide push notifications, delivering breaking news directly to 

users' devices. These notifications ensure that people are immediately informed about significant 

events, such as terrorist attacks or market fluctuations. 

Global Collaboration and Crowdsourced Information: 

Example: During events like the Nepal earthquake in 2015, digital media enabled global collaboration 

and crowdsourcing of information. Mapping platforms like OpenStreetMap were used to provide 

real-time data for disaster relief efforts. 

Live Interviews and Press Conferences: 

Example: Interviews and press conferences are now commonly conducted and streamed online, 

making it possible for a global audience to watch and interact with events and newsmakers in real 

time. 

Aggregator Apps and Websites: 

Example: News aggregator apps like Flipboard and news websites like Google News collect stories 

from various sources and provide personalized news feeds. Users can access a broad range of news 

topics and sources quickly and conveniently. 

Access to Diverse Perspectives: 

Example: Digital media offers access to a wide variety of news sources, including alternative, 

independent, and international outlets. This allows users to receive multiple perspectives on global 

events and issues. 

Instant Analysis and Opinion Pieces: 

Example: Blogs, vlogs, and online opinion pieces provide immediate analysis and commentary on 

news events. Experts and commentators share their insights within hours or even minutes of major 

developments. 

Global News Sharing on Social Networks: 

Example: News articles and stories shared by individuals on social networks can go viral and reach a 

global audience in a matter of hours. Hashtags and trending topics on platforms like Twitter 

contribute to the rapid dissemination of news. 

In summary, digital media has revolutionized the speed of access to news globally, allowing people 

to be informed about events in real time and from various sources. It has facilitated citizen 



 

 

journalism, global collaboration, instant reporting, and the ability to access diverse perspectives. This 

transformation has made the world more interconnected and has altered the way people consume 

and engage with news and current events. 

 

 

OR 

What are the key assumptions of the Direct Effects paradigm? Explain the methodological and 

theoretical limitations of this paradigm. 

Ans. The Direct Effects Paradigm is a traditional model of mass communication that posits that media 

messages have a direct and immediate impact on the attitudes, beliefs, and behaviors of the 

audience. It assumes a strong and one-way influence of the media on the public. Here are the key 

assumptions of the Direct Effects Paradigm: 

Key Assumptions: 

1. Powerful Media Influence: The media are seen as powerful and influential, capable of 

shaping public opinion and behavior without interference from other factors. Media 

messages are considered to have a direct and potent impact on the audience. 

2. Passive Audience: The audience is viewed as passive and receptive to media messages. The 

paradigm assumes that people are relatively uncritical in their reception of media content 

and are easily influenced by what they see and hear. 

3. Uniform Effects: The paradigm implies that media messages have uniform effects on 

individuals. It does not account for variations in audience response based on factors like 

individual differences, social context, or personal experience. 

 

Methodological and Theoretical Limitations: 

1. Lack of Nuance: The Direct Effects Paradigm oversimplifies the complex relationship 

between media and the audience. It does not consider the varied ways in which people 

engage with media content, interpret messages, or critically evaluate information. In reality, 

audiences can be active, selective, and critical consumers of media. 

2. Neglect of Individual Differences: The paradigm disregards the impact of individual 

characteristics, values, and beliefs on how people respond to media messages. People with 

different backgrounds and beliefs may interpret media content differently, making the "one-

size-fits-all" assumption of media effects problematic. 

3. Oversights in Contextual Factors: The paradigm tends to ignore the influence of social and 

cultural factors on media consumption and interpretation. Media effects can vary depending 

on cultural norms, social context, and historical events, which the Direct Effects Paradigm 

does not account for. 

4. Limited Empirical Support: Research has shown that media effects are often more complex 

than what the Direct Effects Paradigm suggests. There is substantial evidence to support the 

idea that audience members actively engage with media content and that the impact of 

media messages is mediated by various factors. 

5. Influence of Interpersonal Communication: The paradigm underestimates the role of 

interpersonal communication in mediating the impact of media. It often overlooks the fact 



 

 

that individuals may discuss, question, and interpret media content within their social 

networks, which can influence how they perceive and respond to media messages. 

6. Behavioral and Attitudinal Changes: While the paradigm focuses on behavior change, it may 

not adequately address the subtler and longer-term effects of media, such as attitude 

formation, opinion change, or agenda setting. 

7. Limitations in Cause and Effect Attribution: The paradigm can be challenged when it comes 

to attributing specific behaviors or attitudes solely to media influence. Causality is difficult to 

establish, especially in complex real-world situations where multiple factors interact. 

8. Neglect of Selective Exposure: The paradigm doesn't consider selective exposure, where 

individuals actively choose media content that aligns with their pre-existing beliefs and 

preferences. This self-selection of media content can limit the direct effects of media on 

individuals who seek out content that reinforces their existing views. 

In summary, the Direct Effects Paradigm is rooted in the idea of powerful and one-way media 

influence on passive audiences. While it has historical significance, it oversimplifies the complex 

relationship between media and the audience and lacks consideration of individual, social, and 

contextual factors that mediate media effects. Contemporary media research emphasizes a more 

nuanced and interactive understanding of how media messages impact audiences. 


